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lead generation
Digital Edition

seed.ab.ca is currently published in a static digital edition and is distributed 
and archived online at Seed.ab.ca. Coming soon is a powerful web book 
tool—the new online edition will allow advertisers to make print ads 
interactive, adding flash, video and audio. Sponsorship is sold in six-month 
and year-long blocks.  

Sponsorship Includes:
• �Company logo in the top  

navigation bar 
• �Full-page ad in each edition placed to the right of the cover page 

Customized Solutions

Inserts/Outserts
Partner with seed.ab.ca to reach 
Alberta farmers and distribute your 
marketing message by accompanying 
the print copy of the magazine with a 
customized insert or outsert. 

*Values are dependent on the following 
factors:
• Colour
• Size 
• �Range of distribution (all or part of 

the distribution list) 
• Paper stock 
• Text weight 
• Other factors 

Direct Mail
Take advantage of targeted direct mail 
to the seed.ab.ca distribution list. We 
recommend performing a direct mail 
drop in between magazine months to 
create consistency and lift response 
rates.  

Some options:
• Sales Letter Mailing 
• Post Card Mailing 

*Please note that lists can be segmented by 

region for a truly targeted campaign.

Reach 61,000+  
Alberta farmers
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Spring 2010

High  
Performance  
Production

Forage Market 
Dynamics

cereal innovations

2009 Regional 
Variety Trials

Fusarium Forecast
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Spring 2011

Provided in PartnershiP by the alberta seed Growers’ association  and the association of alberta co-oP seed cleaninG Plants ltd.

Tried and True 
GeTTinG resulTs and 

inTerpreTinG daTa

Managing Glyphosate 
Resistance

What Western Canadian farmers are 
doing right

2010 rvts
Homegrown performance data

fusarium 
monitoring

WHere’s alberta at?

The Barley Gap
Malt vs. feed – what’s the difference?

How can Fusarium save you money? 
To learn more, visitfusarium.seed.ab.ca
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Fall 2010

Provided in PartnershiP by the alberta seed Grower’s association  and the association of alberta co-oP seed cleaninG Plants ltd.

planning
preserving
planting
starting right for success

Fighting Fusarium 
Best management practices

Low LeveL Presence
Protecting export markets starts at home

in the pipeline
New seed treatmeNts

new Varieties


